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Advisory Committee Meeting
August 26, 2025




Agenda

% Call to Order and Introductions
3 Public Comment

% Review and Approval of Minutes

* BusinessPlus Final Platform Demo

%= BusinessPlus ICHRA Marketing Strategy
4 SHOP Platform Overview

%= Rate Review Overview and Process
+ Adjournment
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Public Comment



Vote

Review and Approval of Minutes — March 4, 2025



BusinessPlus Final
Platform Demo
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BusinessPlus Launch Roadmap BusinessPlus %

Q4 2024 Q12025 Q2 2025 Q3 2025

Brand & Message Message Development
Development Marketing Materials

Legislative Presentations
Soft Launch Broker Training

Develop Media Plan

Earned & Paid Advertising Campaign Creative

Media Campaign Press Release 2/1

Launch Paid Advertising & PR Campaign
Launch 7/1

Begin Post-Launch Ad Campaign

Launch



Phase 1: Build

Beginning in early 2025,
BusinessPlus was introduced to the
market. We started with legislative
presentations, expanded into the
broker community and then
transitioned to the business
community with an integrated
media mix to build awareness ahead
of platform launch.

Top 10 Reasons ICHRA
Can Benefit Employers

Instagram
ahct_smallbiz ves
Sponsored
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BusinessPlus

Access Health CT expanding
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In 2023, we interviewed people across Connecticut
asking them if they would accept a job iF it didn't
offer health insurance. The answer was, and still is, a
resounding no.

Attracting and retaining quality employees is critical
for small business owners, At the same time, offering
health insurance benefits can be challenging, as small
group insurance rates continue Lo increase year EﬁEI’
year. This has a big impact on our state, According to
the LS. Administration Office of Advocacy, 99.4%

of Connecticut businesses are small businesses and
employ 47% of the state’s workforce.,

At Access Health CT (AHCT), our mission is to decrease
the rate of the uninsured, improve the quality of
healthcare and reduce health disparities. As part of
that important work, we are announcing a different way
for business owners to offer health coverage to their
employees, as wellas reduce costs and provide more
Rexibility in selecting a plan,

Previously, employers had limited plan choices, which
were a one-size-fits-all solution for an employee

base that was not one size. And with rates increasing
annually, employers were faced with offering expensive
options or nothing at all. As small business owners
centinue to innovate to meet their customers’ needs,
they also need an innovative solution to keep their
businesses and employees competitive and healthy,

MNow we can highlight a solution that best fts
everyone—and our new platform makes it simple.

Over the past several months, we have developed a
platform to help brokers and employers ad minister
Individual Coverage Health Reimbursement
Arrangements, also known as ICHRAs. This platform
isthe first ever to be Fully developed by a state-based

Access Health CT creates
more options. And
potentially more savings.

yers’ annual contributions

At (ICHRA).

Company A is a Connecticut-based small business in Hartford Countywith a
10 emplayees, aged 24 to 63. Salaries range from $25,000 to §99,500. In

both the following illustrations, C i Aoffers health

employees—in the first example, a fullyinsured group health plan. and in the
second, the ICHRA from Access Health CT.

Group health insurance: Silver Plan

Inthis exampie, Camgany A offers their em ployees a craditi group heaith plan. The group

Employer annual contributios € Employee annual contribution
$48,000.00 23] s42,426.00

Introduced by the federal government in 2019, an
ICHRA is a type of health benefit where employers can
provide employees with pretax dollars to help cover
their health insurance premiums and qualified medical
expenses. With an ICHRA, employees can shop, compare
and enroll in one of the 22 Qualified Health Plan (QHP)
options offered through AHCT's individual marketplace.

Putting more money in the employer's and
employee's wallets

With an ICHRA, employers set a monthly contribution
amount for employees. Employees use those funds to
purchase a health insurance plan through AHCT that
best fits their needs.

This offers employers a way to remain competitive while
decreasing costs and offering more health coverage
options for their employees.

And with the employer’s contributions, employees will
benefit from lower costs and the freedom to choose
health coverage based on their needs.

We are thrilled to roll out this new platform foremployers
ko offer ICHRAS to their employees aswe continue our
workofreducing the uninsured rate in ourstate. We look
Forward to officially |aunching the platform in july 2025
andsharing more in the coming months.

James Michel
Chief Executive Officer,
Access Health CT

d

access health CT

BusinessPlus

RE BN W

{0 BUSINESS JOURNAL

‘O BCUTS BUSMESS WS 1N 12075 W 1 8 DB S

Get "
flexible
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with

BusinessP|

BusinessPlus makes it easier for
Connecticut businesses to manage
health benefits, including Individual

Coverage Health Reimbursement
Arrangements (ICHRAs).

‘Death Spiral’

ICHRAS try to fill void left by carriers leaving
CT’s small business health insurance market
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Start finding coverage
and stop stretching the budget.

| |
l‘ 1
A guide For brokers and employers to the latest from Access Health CT—

the BusinessPlus Platform. An innovative new way for CT business
owners to manage health benefits for employees.

access health CT ;

BusinessPlus

Find and manage more flexible
coverage with BusinessPlus.

CT business owners can now manage health The BusinessPlus platferm, together with ICHRA,
benefits more efficiently with the Access Health gives employers an opportunity to affordably

CT BusinessPlus platform. BusinessPlus simplifies provide health coverage to employees. ICHRA gives
the management pracess and provides access to employees the Aexibility to purchase individual
additional coverage options like Individual Coverage  health plans while allowing business owners to set
Health Reimbursement Arrangements (ICHRA), the budget. An innovative solution that meets the
making it easier to find Alexible coverage options budgetary needs of each business and the health
that don't stretch the budget. care needs of every employee.

Group with ICHRA: Lowest Cost Silver Plan
Inthis example, Company A offers their em ployees the ICHRA from Access Health CT Because half the
qualify for Advanced Premium Tax Credits (APTCs), Comp any A saves mare with ICHRA, and
annual contributions.

$27,000.00 8=] 526,170.33

When loaking at both illustrations, Company A saves $21.000 in emplayer
annual contributions, while employees see a reduction of $16,255.67 in annual
cantributions, all by offering ICHRA over a traditional Fully insured group plan
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Manitor Upload employee Manage
enroliment roster reimbursements
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field house that | coached in'... {link)

flexible

health coverage with
BusinessPlus and ICHRA.

'WTNH's CERULLI: Senate Majority Leader BOB DUFF endorsing council
president BARBARA SMYTH in the race 1o succeed retinng mayor HARRY
RILLING... {Enk}

The Benefits of BusinessPlus for CT business owners

Cost control and budget flexibility
BusinessPlus

Customizable employee ben efits
i = T

IMPORTANT SPONSORED MESSAGE: It has been difficult for CT business
} owners to manage health coverage options for employees. Unitil now.

Intreducing the Access Health CT BusinessPlus platiorm. An easier way for
Connecticul business owners 10 manage heallh benefils, including Individual
G ge Health Rei Learn more.
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CT takas on Al workforce development by forming new group of 16 local
colleges and universities... (link)

Learn more

ahet_smallbiz The Access Health CT BusinessPlus

platform and ICHRA provide an easier, affordabl... maore
Why Nneen't Cannectint Fusr Really Fool |ike Part of New Fnnland? Well it'e

To learn more, please email SHOPAHCTS ct.gov
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Pageviews

1.2K

Form Submissions

Phase 2: Launch

As the platform approached go-live,
trainings and meetings have been a
major focus to educate the broker
community and help drive
BusinessPlus as a solution for
groups.

Paid media expanded with
additional sponsorship and digital
tactics targeting the business
community.

Bocess Health CT BusinessPlus 4+ Follow --

It's almast teme for vou tooenrgdl in an individual Coverage Reimbursermsnt
Arrangament (ICHRA] through our new BussnessPlus platform) Mot sure what thar
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Phase 3: Amplify

As we enter phase 3 (post-launch) our strategy
transitions from pre-launch introduction and education
into amplifying the message with additional conversion
tactics dedicated towards the nonprofit community.

We will be focusing on these key areas in order to drive
broker adoption and nonprofit group (individual)
enrollment into an ICHRA as we approach the critical
enrollment time of the year.

BROKER SELL
CREATIVE & THROUGH SUPPORT

CONTENT

EVOLUTION Arm brokers with materials to
support target nonprofit group
Refine creative concept to shift = conversion. Co-branded email
from educating to now point to blasts, direct mail and collateral
proof of savings with tangible templates to aid in conversion.

results with messaging pointed

to nonprofits. Build out assets

across digital, social, broadcast
and collateral needs.

TARGETED
MEDIA

Deploy a targeted approach
directly towards small
nonprofits (1-50) through paid
media efforts and community
engagement with associations,
community groups and
chambers.

LOCAL/NATIONAL
PR EFFORTS

Point to initial launch
success and business
feedback with local pitching
efforts, in addition to a more
comprehensive national
pitch in support of the AHCT
brand.
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BRAND
TRANSITION

As small group is fully
integrated into the platform,
begin to transition all brand ID
fully over to BusinessPlus.
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Paid Media Approach: Aug-Dec

Leverage a strategic mix of lead generation media and high-engagement awareness tactics, informed by the strong performance of past campaigns to
drive engagement throughout Connecticut.

Digital tactics serve as the cornerstone of the plan, enabling precise targeting to small nonprofit target audience, offering creative flexibility, and
ensuring meaningful connections with audiences wherever and whenever they are active online.

Lead Generation

Targeted
Streaming
Audio

Site Direct
Mobile App
Opens

Content

syndication

L]
- L]
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BusinessPlus -

Targeted Programmatic

Streaming Digital Display
Video Banners

Paid Social

Paid Search

Awareness
Support



Paid Media Mix
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health coverage with
BusinessPlus and ICHRA.

Learn more }
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« Local and national pitching
N ext Step S  Creative asset refinement and buildout
e Finalize media schedule

* Next set of broker trainings and material
needs




SHOP Platform Overview



Rate Review Overview and
Process
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Rate Review Overview and Process

CT Insurance Department (CID) is the regulator with authority
to review and make determinations on rate and form filings for
fully insured health insurance plans

All rate and form filings due to CID on June 1
CID review and annual public hearing (August)
CID issues final rate decisions in early September

Qualified Health Plan (QHP) issuers file applications including
proposed rate and form filings with Access Health CT (AHCT)
on June 1

AHCT makes decision on compliance with QHP Certification
requirements and certifies plans to be offered on AHCT
marketplaces (individual and small group medical and dental
plans)

access health CT



Adjournment
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