
Advisory Committee Meeting
August 26, 2025



Agenda
Call to Order and Introductions

Public Comment

Review and Approval of Minutes

BusinessPlus Final Platform Demo

BusinessPlus ICHRA Marketing Strategy

Adjournment
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SHOP Platform Overview

Rate Review Overview and Process



Public Comment

3



Vote
Review and Approval of Minutes – March 4, 2025
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BusinessPlus Final 
Platform Demo
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Marketing Strategy
July 30, 2025
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Brand & Message 
Development

Soft Launch

Earned & Paid 
Media Campaign

Branding

Broker Training

Advertising Campaign Creative

Legislative Presentations

Develop Media Plan

BusinessPlus Launch Roadmap

Q4 2024 Q12025 Q2 2025 Q3 2025

Message Development

Launch

Launch Paid Advertising & PR Campaign

Launch 7/1

Begin Post-Launch Ad Campaign

Press Release 2/1

Marketing Materials
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Phase 1:Build
Beginning in early 2025, 
BusinessPlus was introduced to the 
market. We started with legislative 
presentations, expanded into the 
broker community and then 
transitioned to the business 
community with an integrated
media mix to build awareness ahead 
of platform launch.
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Phase 2: Launch

As the platform approached go-live, 
trainings and meetings have been a 
major focus to educate the broker 
community and help drive 
BusinessPlus as a solution for 
groups.

Paid media expanded with 
additional sponsorship and digital 
tactics targeting the business 
community.

78
KBusiness

Plus 
Pageviews

1.2K
Form

Submissions
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Phase 3: Amplify
As we enter phase 3 (post-launch) our strategy 
transitions from pre-launch introduction and education 
into amplifying the message with additional conversion 
tactics dedicated towards the nonprofit community.

We will be focusing on these key areas in order to drive 
broker adoption and nonprofit group (individual) 
enrollment into an ICHRA as we approach the critical
enrollment time of the year.

CREATIVE & 
CONTENT

EVOLUTION

BROKER SELL
THROUGH SUPPORT

TARGETED
MEDIA

LOCAL/NATIONAL 
PR EFFORTS

BRAND 
TRANSITION

Arm brokers with materials to
support target nonprofit group
conversion. Co-branded email
blasts, direct mail and collateral
templates to aid in conversion.

Deploy a targeted approach 
directly towards small
nonprofits (1-50) through paid
media efforts and community
engagement with associations,
community groups and
chambers.

As small group is fully
integrated into the platform,
begin to transition all brand ID
fully over to BusinessPlus.

Point to initial launch
success and business
feedback with local pitching
efforts, in addition to a more
comprehensive national
pitch in support of the AHCT
brand.

Refine creative concept to shift 
from educating to now point to 
proof of savings with tangible 
results with messaging pointed 
to nonprofits. Build out assets
across digital, social, broadcast 
and collateral needs.
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Content 
syndication

Email blasts

Targeted 
Streaming 

Video

Site Direct 
Mobile App 

Opens

Paid Social

Paid Search

Programmatic 
Digital Display 

Banners

Targeted 
Streaming 

Audio

Lead Generation Awareness 
Support

Leverage a strategic mix of lead generation media and high-engagement awareness tactics, informed by the strong performance of past campaigns to 
drive engagement throughout Connecticut.

Digital tactics serve as the cornerstone of the plan, enabling precise targeting to small nonprofit target audience, offering creative flexibility, and 
ensuring meaningful connections with audiences wherever and whenever they are active online.

Paid Media Approach: Aug-Dec
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Paid Media Mix
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Next Steps
• Local and national pitching
• Creative asset refinement and buildout
• Finalize media schedule
• Next set of broker trainings and material 

needs
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SHOP Platform Overview
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Rate Review Overview and 
Process
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Rate Review Overview and Process

• CT Insurance Department (CID) is the regulator with authority 
to review and make determinations on rate and form filings for 
fully insured health insurance plans

• All rate and form filings due to CID on June 1

• CID review and annual public hearing (August)

• CID issues final rate decisions in early September

• Qualified Health Plan (QHP) issuers file applications including 
proposed rate and form filings with Access Health CT (AHCT) 
on June 1

• AHCT makes decision on compliance with QHP Certification 
requirements and certifies plans to be offered on AHCT 
marketplaces (individual and small group medical and dental 
plans) 
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Adjournment
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