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Meeting Agenda
A. Call to Order and Introductions

B. Public Comment……………………………………………………………………………………………………………3

C. Votes………………………………………………………………………………………………………………………...4 

D. CEO Report…………………………………………………………………………………………………………….......5

E. Connecticut Insurance Department Presentation: 2027 Rate Review………………………………….…………6-11

F. Project Update (Ten Clicks, DRS Implementation of ICHRA Tax Credit; State Residency and ID Verification; 

Early Childhood Educators Subsidy Implementation; ICHRA)………………………………………………………12-20

G. Federal Changes and AHCT Response………..………………………………………………………………….21-22

H. Open Enrollment 14 Readiness Update……………………………………………………………………………23-28

I. Human Resources Committee Update………………………………………………………………………………29-30

K. Future Agenda Items and L. Adjournment………………………………………………………………………….31-32
Mission: To decrease the number of uninsured residents, improve the quality of healthcare and reduce health disparities through an innovative, competitive 
marketplace that empowers consumers to choose the health coverage that give them the best value.

Vision: Provide Connecticut residents with access to the most equitable, simple and affordable health insurance products to foster healthier communities.
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Public Comment
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Votes

• Review and Approval of Minutes – June 18, 2026, Regular Meeting 
Minutes and June 26, 2026, Special Meeting Minutes

• Waiving of Interest/Penalty Fees for late Assessment Payment
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CEO Report



CID Review 
Of 2027 Health Insurance Rates

PRESENTED BY:
TRICIA DAVÉ

INSURANCE DEPARTMENT 
TO:

ACCESS HEALTH CT BOARD
SEPTEMBER 17, 2026



2027 Health Insurance Rates

SCOPE OF REVIEW
• 4 companies

• 5 rate filings on individual & small group

• Approx. 220,000 covered lives in Connecticut 



2027 Health Insurance Rates

Items Contributing to 2027 Rate Increases
• Annual Trend (medical Inflation) – Trend is a factor that accounts for 

rising health care costs, including the cost of prescription drugs, the 

increased demand for medical services and the severity of future 

claims. Health insurance premiums are affected by several key factors. 

Medical costs have surged by 6-10%, and prescription expenses have 

risen by approximately 9-15%. These increases are primarily driven by 

higher healthcare utilization and greater disease severity, which lead to 

advanced-stage treatments and an overall increase in healthcare 

spending.



2027 Health Insurance Rates

Items Contributing to 2027 Rate Increases (con’t)
• Experience Adjustments – Experience adjustment is necessary to 

reflect deteriorating claim experience from the prior rating 

period to the current rating period. 

• Legislation: The total requested increases include the impact of 

the enhanced federal subsidies expiring 12/31/2025 (enacted as 

part of American Rescue Plan Act of 2021) and the continuation 

of CT state premium assistance.



2027 Health Insurance Rates

ON and OFF EXCHANGE - INDIVIDUAL



2027 Health Insurance Rates

ON/OFF EXCHANGE – SMALL GROUP
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Project Update
• Ten Clicks



13

10-Clicks Agenda
Why we are here today?

• Process of work and system foundation work in 
progress

• Timeline next major milestone

• Budget implementation within approved budget

What we’ll cover today?

For Information Only
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Implementation Timeline
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1 Strategic priority Simplify the consumer enrollment experience.

2 10-Clicks goal Deliver a secure, reliable and easier end-to-end enrollment experience.

3 What next?
Implementation has moved from planning into execution. Foundation work is underway, 

with design, integration, testing, certification and readiness milestones scheduled through 
August 2027.

4 Implementation
approach

• Foundation → Design → Integration → Validation → Readiness → Go-Live
• Each phase is completed and validated before the next major transition.

5 Path to production
• 2026: Complete foundation and solution design
• 2027: Integration, testing, security/CMS certification and operational readiness
• Target production go-live: August 22, 2027

Path to Production
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What we are delivering

• Consumer-centered enrollment experience
• Core system foundation and required integrations
• User, performance and security validation
• CMS certification and deployment readiness
• Operational readiness, training and customer 
support

Where we are: Current progress

Agreement & Scope

COMPLETE

Initial milestone complete

System Foundation

In Progress
In progress

Budget / Go-live

ON BUDGET

Target go-live
Aug 22, 2027

What we have achieved

• Agreement and scope milestone completed
• Implementation timeline and milestone sequence 
established
• System foundation work underway
• Budget continues to track within the approved 
implementation plan

Where we are going

• Design completion                 Nov 19, 2026
• System integration                Apr 12, 2027
• User / performance / security      Jun 17, 2027
• CMS & deployment readiness        Aug 17, 2027
• Production go-live               Aug 22, 2027

Focus through launch

• Consumer experience
• Security & CMS
• Testing & quality
• Operational readiness
• Support readiness

Building a Simpler Enrollment Experience
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Project Update

• Department of Revenue Services Implementation of ICHRA Tax Credit

• State Residency and ID Verification

• Early Childhood Educators Subsidy Implementation
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Project Update

• Individual Coverage Health Reimbursement Arrangement (ICHRA)



Access Health CT 
BusinessPlus

BusinessPlus: Smarter Benefits, Greater Flexibility.



AHCT Small Business is now 
BusinessPlus

Small Business Platform Launch: Full enrollment, billing, service, 
and commission management

Marketing and Statewide Outreach: Tax credit campaign, paid 
media, sell sheets and community partnerships

Broker Engagement and Training: 135+ sessions and over 850 
brokers trained

Sales Pipeline: More than 500 group quotes awaiting January 1 
rates

Growth and Partnerships: Carrier collaboration and additional 
broker compensation opportunities
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Federal Changes and AHCT Response
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HR 1 Medicaid Changes
• October 1 new limits for eligible 

noncitizens
• January 1 HUSKY D Enrollees must meet 

Community Engagement Work 
Requirements
o Work/income : =>80 hours/month of work 

or income => $580/month
o Community engagement : =>80 

hours/month of community service, 
qualified work or training program; => half-
time in education program; or any 
combination totaling at least 80 hours per 
month

• Retroactive Coverage limited to 1 month 
prior for HUSKY D, 2 months prior for 
HUSKY A, B and C

• HUSKY D Enrollees must renew every 6 
months

• Changing financial assistance 
eligibility for noncitizens from those 
"Lawfully Present" to only "Eligible 
Noncitizens":
o Green Card holders, Cuban-Haitian 

entrants, and Compact of Free 
Association (COFA) migrants

• Consumers denied eligibility for 
Medicaid for failure to meet work 
requirements will likewise be 
ineligible for federal tax credits or 
cost-sharing reductions

HR 1 Changes QHP
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Open Enrollment 14 Readiness Update
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Open Enrollment 14 Technology Update
OE14 Readiness Updates:
AHCT is ready for Open Enrollment 14, which will occur from October 23, 2026, through January 15, 
2027
In addition to the usual activities, AHCT is preparing for changes due to H.R.1 — One Big Beautiful Bill 
Act (OBBBA).
• The Integrated Eligibility and Enrollment System release will be deployed on 10/2/26.
• Projection notices for QHPs and dental plans are expected to run and be sent to customers from 10/12-

10/19.
• Auto-renewal notices for QHPs and dental plans are expected to run and be sent to customers from 

11/9-11/17.
• Pre-OE Window Shopping will be open to customers through the AHCT website 10/16.
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Open Enrollment 14 Technology Update

Nov

Jan

Dec

10/23 1/15
Open Enrollment Period

Termination 
Effective Date

12/31

1/1/2027

Projection 
Renewal 
Notice 
(1304) 

Generation 

12/19

1337 Auto-
Renewal Notice 

Generation 
(1337) 

QHP/SADP 
Terminations

EDI Transactions

PY2027 Renewals Process

Oct
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Communications in August & September about 
new Open Enrollment Period dates
o Emails to Brokers, Certified Application Counselors 

and community partners 
o Email and CTHIX inbox messages to all QHP 

households
o Email to our email subscriber base of  ~125k.
New blog posts, web content and knowledge base 
articles
“Stay Covered & Connected” campaign with 
monthly emails to customers 
o August: Take advantage of preventive care
o September: The ABCs of health insurance
o October: Open Enrollment & window shopping

Pre-Open Enrollment Communications 
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OE14 Advertising 
Core audiences: 
o Uninsured/underinsured
o Current customers
Core messages: 
o NEW dates and deadlines 

• Open Enrollment is beginning earlier (October 23)
• There’s even more time to enroll

o Shop and get free help
o Brand awareness

• Building understanding of our mission; who we are, what 
we do and how we serve CT residents

Media mix: Zip code level targeting & traditional 
placements 
Timing: Beginning of October 2026 through January 
15, 2027
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Statewide In-person 
Support
o 109 enrollment events 

planned 
o 35 cities and towns 

across all 8 counties 
o Daytime, evening and 

weekend events to 
accommodate different 
schedules 

o Multiple opportunities for 
consumers to receive 
face-to-face enrollment 
assistance 

Education & 
Communication
o Virtual and in-person 

Healthy Chats for 
consumers 

o Monthly education 
sessions for community 
partners 

o Ongoing updates to 
keep partners informed 
throughout Open 
Enrollment

o Community 
Conference

Open Enrollment: Statewide Community Engagement
Expanded Enrollment 
Network
o 6 Navigator 

organizations providing 
enrollment and 
community support 

o 27 new Broker Academy 
Program graduates fully 
trained and ready by the 
first day of Open 
Enrollment 

o CACs and brokers 
expanding access to local 
enrollment assistance
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Human Resources Committee Update
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2026 Intern Program 

HR Committee Update
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Future Agenda Items for Reference Only
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Adjournment
Next Meeting: October 15, 2026

Mission: To decrease the number of uninsured residents, improve the quality of healthcare and reduce health disparities through an innovative, competitive 
marketplace that empowers consumers to choose the health coverage that give them the best value.

Vision: Provide Connecticut residents with access to the most equitable, simple and affordable health insurance products to foster healthier communities.
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